Part 5 - Email journeys based on
human connection that actually works
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Transactional platform emails

\ From ~ ] ‘ Any time ~ | ‘ Has attachment ] \ To ~ ] ‘ Is unread Advanced search

o- ¢ 1-40f 4
noreply@idonate.ie 3 Update Your iDonate Page - Hey Nick, Thank you for creating a new fund...
iDonate.ie 3 iDonate.ie : How to transfer any offline donations - Hi Nick, Thank you f...
iDonate.ie 2 REMINDER: Activate your iDonate.ie Fundraising Page - ACTIVATE YOU...

iDonate.ie Nick, Welcome to iDonate.ie - WELCOME TO iDONATE! Hey Nick, Thank ...

e Every fundraising platform has transaction emails. These are good as they will help
increase the average raised per fundraiser.

e But they are not emails from your organization specifically about your campaign - so you
will want to use BOTH



Personal or branded emails?
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p e m St

Add New Email
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Meet supporters where they are



Personal emails...

e Are from areal person with a real name - not from “TeamCharity”
e Very short and informal (how would you email a friend or your mum or dad?)

e Interactive - 2 ways - ask a question - it's also great research



Checkingin... ©

Amy Bloggs <amy@awesomecharity.org> 09:27 (6 minutesago) Yy €
to Nick ~

Hey Nick,

Just checking in to say thanks for signing up to the Challenge and see if you have everything you need. You're t-shirt is on it's way...
Any questions right now?

Thanks,

Amy

Events Fundraiser
Awesome Charity

givepanel



Another Example

Your fundraiser link ©

Amy Blogss <amy@awesomecharity.ie> 09:29 (O minutes ago) P g
to Nick

Hey Nick,

| just wanted to email you your fundraiser link so you have it on hand and can share it with friends and family to support you. Thanks a million for
being part of this challenge!

Here it is: [link]
If you have any questions I'm always here, let me know!
Amy

Events Fundraiser
Awesome Charity

givepanel



Using GivePanel you can easily send emails
based on...

e [undraiser Created or not
e Amount raised
e Fixed or dynamic dates

e Personal or branded approach



Measure impact with our new Email Reports

2
DERET] Audience Campaigns Messaging > Reporting Integrations Q™ Meow or Never Charity (©

< Back to edit email journey

100 Miles In May Challenge Report Q J

1 Week to golfs 875 38.3% 2.5% 13,505

Sent 7 days before event start date Delivered Opened Clicked Emails sent

13,454
% GOOD LUCK & @I ETD 1,278 41.5% 5.6% Emails Delivered
Sent 1 days after event start date Delivered Opened Clicked

99.6%
Delivery Rate (Average)
On your marks, get set, GO! . (EIITTD 1,281 39.4% 5.5%
Sent 0 days after event start date Delivered Opened Clicked 40.4%

Open Rate (Average)

Week 1 complete! ¥9 902 40.7% 1.2% 6.2%

Sent 7 days after event start date and matched fundraiser. Delivered Opened Clicked Click Rate (Average)

42

Unsubscribes

The next step is... 869 47.3% 1.2%

Sending 1 days after registration and matched fundraiser. Delivered Opened Clicked

givepanel



Summary

You want to use both transaction
platform emails AND your own email
journeys from your charity

Use personal emails to drive deeper
connection and response

Use more branded emails to tell a story
about your organisation

Measure each email and see what
works best!



