
Part 5 - Email journeys based on 
human connection that actually works

Meet supporters where they are.



Transactional platform emails

● Every fundraising platform has transaction emails. These are good as they will help 
increase the average raised per fundraiser. 

● But they are not emails from your organization specifically about your campaign - so you 
will want to use BOTH
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Meet supporters where they are.

Personal or branded emails?



Personal emails…

● Are from a real person with a real name - not from “TeamCharity”

● Very short and informal (how would you email a friend or your mum or dad?)

● Interactive - 2 ways - ask a question  - it’s also great research
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Example
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Another Example
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Using GivePanel you can easily send emails 
based on…

● Fundraiser Created or not

● Amount raised

● Fixed or dynamic dates

● Personal or branded approach
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Measure impact with our new Email Reports
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Summary

1. You want to use both transaction 
platform emails AND your own email 
journeys from your charity

2. Use personal emails to drive deeper 
connection and response

3. Use more branded emails to tell a story 
about your organisation

4. Measure each email and see what 
works best! 


